
   
 

Top Social Media Report: September 2018  
September has been a busy month for Philadelphia Parks & Recreation. As summer programming 

winds down, a new season of events, activities, and initiatives are beginning to take its place. Our 

top social media posts have been unique to each individual platform as promotion and awareness 

has begun to shift gears. From wildlife to job opportunities and special programs, our followers have 

been exposed to a range of information about the department. 

 

Top Facebook Post 
The top-performing Facebook post thus far in September highlighted a wildlife blog about turtles 
living in Philly waterways. The photo we used was authentic and allowed our followers to get a 
good look at a red-eared slider. As stated in the blog post, many people do not know that these 
reptiles shouldn’t be kept as pets. And if they are captured, they should never be released back into 
the wild. The informative post earned over 13,000 impressions, was shared 4 times, and the article 
was clicked 108 times.  

 

 



   
 

Top Instagram Post 
Job posts tend to perform very well on all our social media accounts. Our top-performing Instagram 

post promoted an opportunity for local artists to design an art installation for FDR Park. Although 

this job is not long-term, people still seemed interested. Our caption was informative and 

straightforward; we included stipend information, submission details, and a call to action that led 

people to our bio. The post received 174 likes, 4,718 impressions, and 202 engagements. 

 

 

 

 

 

 

 

 

  



   
 

Top Twitter Post 
Murals on the Move is a fun and educational program we provide to our rec center after-school 

programs. Introduced this past spring, it is now entering its first fall season. Our top-performing 

Twitter post announced the program’s return with a popular photo of the “Mural Mobile.” It earned 

11,120 impressions, 142 engagements, and 49 likes. 

 

 


